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W E B S I T E

w w w.v i m a n a . a ge nc y 
E M A I L

v m nc r t v @ g m a i l . c om
P H O N E

7818 3137 91

S Q U E E Z E  J U I C E  C O .  C A S E  S T U D Y
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Brand Strategy 
Branding & Identity Design 
Collateral Design & Production 
Packaging Design & Production 
Merchandise Design & Production 
Signage & Wayfinding

S E R V I C E S

Refresh all aspects of the branding for 
the expansion into multiple locations. 

Full rebrand from outdated and 
inconsistent branding collateral to a 
fresh, uniform and cohesive new brand 
identity.

C H A L L E N G E

O U T C O M E

S Q U E E Z E  J U I C E

CASE STUDIES |  SQUEEZE
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B R A N D  A T T R I B U T E S

C U L T U R E

a c t i v e

e n g a g e d

f r i e n d l y

f l e x i b l e

C U S T O M E R

o n  t h e  g o

2 0 ’s  -  3 0 ’s

t r a n s i t i o n a l

t h o u g h t f u l

V O I C E

w a r m

r e l a x e d 

e m p a t h e t i c

a t t e n t i v e

F E E L

r e v i t a l i z e d

y o u t h f u l

w h o l e 

h e a l t h y

I M P A C T

e m p o w e r e d

b e t t e r  s e r v e d 

g u i l t  f r e e 

h a r m o n i o u s

N O T E W O R T H Y :

P r o f e s s i o n a l l y  r u n ,  o r g a n i z e d ,  a nd  f r e s h  w i t hou t  c o m p r o m i s i n g  q u a l i t y  o f  i n g r e d i e nt s  a nd  p r o d u c t .

1 2 3 4 5
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B R A N D 

P O S I T I O N I N G  

S T A T E M E N T

CASE STUDIES |  SQUEEZE

W H A T

Ju ic e s ,  s mo ot h ie s  a nd  b o w l s  c r a f t e d  w it h  t he  c u s t ome r s  u n iq u e  r out i ne s  i n  m i nd .
 

H O W

A  s a f e ,  c le a n  a nd  e f f ic ie nt  e nv i r on me nt  w h ic h  s e r v e s  m a de  -  t o  -  orde r  or  f r e s h l y  c r e a t e d  pr o d u c t s .
 

W H O

For  on - t he - go  pr of e s s ion a l s ,  lo ok i n g  f or  s ome t h i n g  he a l t hy,  f r e s h  a nd  f a s t .
 

W H E R E

Nor t he a s t e r n  Un it e d  St a t e s
 

W H Y

L o ok i n g  f or  s ome t h i n g  he a l t hy  t o  f i t  i nt o  t he i r  b u s y  r out i ne  w it hout  c om pr om i s i n g  t he  

q u a l i t y  of  i n g r e d ie nt s .
 

W H E N

i n  a n  e r a  of  f a s t  c om mu n ic a t ion  a nd  e x p one nt i a l l y  de v e lopi n g  t e c h nolo g y.
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Squeeze provides made - to - go juices  to active and 

highly engaged individuals in a friendly and f lexible 

environment while helping them to stay healthy and 

empowered amidst their fast - paced routines  

and lifestyles.

S I M P L I F I E D  

P O S I T I O N I N G

CASE STUDIES |  SQUEEZE
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D R O P L E T

Ju ic e  /  L i q u i d  /  G o o d  t i l  t he  “ L a s t  D r o p”

L E A F

N a t u r a l  /  O r g a n ic/  E s s e nt i a l B a l a nc e d  /  F lo w i n g  /  E ne r g y

S Y M M E T R I C A L  W A V E

F R O M  “ L E A F ”  T O  “ D R O P L E T ”  /  F R O M  N A T U R E  T O  P R O D U C T
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B E F O R E A F T E R

CASE STUDIES |  SQUEEZE
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A good logo is a memorable logo and the most precious piece of real estate is in 

the minds of our audience. Since these specific customers are typically active 

and on the go, we wanted to ensure the logo was fun and bright but also easily 

remembered.  It speaks to the energy found in of our product as well as our 

customers while acting as a clear representative for what the company does.

When choosing a palette, we naturally looked to the ingredients of the Squeeze 

products themselves. Not only does the palette match the vibrancy and energy  

of the company, but we as humans naturally associate these colors with fruits and 

vegetables, creating a desire to have them. We isolated a specific portion of the 

color spectrum most often found in nature to tap into this instinctual aspect of  

our audience.

P R O C E S S 

N O T E S

CASE STUDIES |  SQUEEZE
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A. (Pictured Left)  

Exterior Squeeze Blade Signage

B. (Pictured Above) 

Squeeze Business Card Design

B
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B

A. (Pictured Above)  

Embossed Squeeze Logo Mark

B. (Pictured Above) 

Original Squeeze Pop Art Pieces
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T H A N K  Y O U


